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STL-Style & Substance

Visitors to the Web site of St. Louis
T-shirt makers STL-Style will find a
civic advocacy campaign promoting
the preservation of the city's historic
landmarks, It's right there, tucked
into a catalog of 20 or so T-shirts, hats
and stickers adorned with slogans like
"St. Louis: The Perfect Ghettoway™
and "Highway Farty” In the eyes of
STL-Style's founders, brothers Jeff
and Randy Vines, this is no mixed
message.

Part of the grassroots movement
to re-brand cities ravaged by fail-
ing industrial economies to younger,
hipper constituents of the rapidly
expanding creative class, the Vines
use T-shirts to transform St. Louis's
public image in ways official PR cam-
paigns never could. Downscaling
creative class economists’ prescrip-
tions to redesign skylines and build-
ing facades, STL-Style redesigns the
facades of the Rust Belt creative class
itself, filling the city's streets with
smart, well-designed reminders that
St. Louis is a cool place to be.

If the estimations of such econo-
mists are correct, projects like STL-
Style could actually have an impact on
their city’s future. STL-Style’s first-
year sales quadrupled to some 1,700
units in 2007, indicating a healthy
‘market for their product.

The Vines brothers aren't too wor-
ried, however, about the quantitative
measures of success. As Randy says,
“When we're at a store that carries
our shirts and we hear people laugh or
say ‘that’s fresh,’ that's how we know
we've succeeded.”

—Nick Lalla ¥
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